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Maximising  
customer information’ 

EPOS Linked Loyalty / Membership Package 
Full existing member details will appear on screen, simply by asking for their name, telephone  
number or post code. 
 
Send text messages to your customers 
Is it quiet tonight? Then why not introduce an offer on the tills & instantly let your customer database 
know.  
 
E-mail your customers 
If you have a special night for the over 25’s, etc  
why not e-mail all of your  members aged 25+.  
  
Mail shot your customers 
Expiry dates drawing nearer? Then, whether they are rolling or block expirations, why not mail shot 
your customers as a gentle reminder. 
 
Customer Groups 
There are an unlimited amount of customer groups, for example:- accounts, points, discounts, price 
levels, etc, all of which could be effected across all items sold or individual items. 
 
Sample Group Types 
Accounts – Positive & Negative. 
Allow your customers to either pay up front, which may entitle them to cheaper prices around the  
facility or build a credit account, with personalised allowances. 
    
Points 
Set up groups of customers so that they can receive points for each and every pound they spend, 
whether it is 1 point or 100 points per pound, whether it’s across all items or specific items. You could 
have many customer groups all on different points per pound ratio, therefore rewarding frequent use 
& loyalty. 
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Cunninghams EPOS Solutions, Headley Technology Park , Middle Lane, Birmingham B38 0DS 

Tel: 01564 829999  Fax: 01564 826999 Email: enquiri es@cunninghams.co.uk 

Your Salesman is: 

Mobile Number: 

Discounts 
Simply access a different (cheaper) price  
structure. An example of this is currently being 
used in some golf clubs, where they reward  
long-standing members.  
 
Photo I.D 
Wouldn’t it be nice to know that the person in 
front of you is the one who is actually entitled to 
the loyalty rewards. Well if you enable the photo 
I.D feature, you will. One simple swipe of their 
member card at the POS will bring their picture 
on screen. 
 
Customer Contactibility 
You will be able to contact your customers in a 
variety of ways. Simply run a report by a certain 
criteria i.e. post code, birth date, expiry date, etc 
… you can then either text using preset or ‘on 
the fly’ message templates, e-mail or mailshot 
them. 
 
‘Real Time’ Reporting 
A wide range of ‘Real Time’ reports are avail-
able some examples include:- 
By sales attendance 
By sales non-attendance 
By product sales 
By expiry date 
All of which can be performed by surname,  
customer group, gender, birthday, age, post-
code. 
Already use a membership database? 
All members can be imported from any ODBC 
compliant database. 

Sales Collection Software 
Away from the business for a while?   
Then why not link the site to your home or H.O 
for up to date figures.  
  
Choice of Cash Drawer 
We can supply a wide variety of cash drawers 
as we know that space is usually limited in most 
situations, all of which can be mounted away 
from the touch screen. 
 
Post Code Recognition 
On answering the call to a new customer, simply 
ask 3 things, name, post code & and house  
number. Post code recognition software will fill 
in the full address and another customer is 
added to your database …..it’s as simple as 
that.  
  
Member / Customer Cards 
Issue each customer with a swipe card & they 
can start reaping the rewards of your loyalty 
scheme immediately & so can you. Design your 
own cards & we can print them out or for large 
quantities why not think about having your own 
card printer – Cunninghams have a wide range 
to choose from.  
 
Works Without EPOS Link Too! 
If all you want is to text or e-mail your client 
base, the loyalty software can work without the 
need for an EPOS link. 

Loyalty Customers 

Forename Surname Gender Age Loyalty Group Balance Poi nts Spend To Date 

Peter Jameson Male 46 Points £10.00 54 £5.40 

Michelle Clark Female 27 20% Discounts £0.00 0 £30. 24 

Emma Jones Female 38 Points £0.00 68 £69.10 

Geoffrey Franklin Male 33 Accounts £74.00 0 £124.65  

Audrey Heart Female 59 Points & Accounts £0.00 27 £ 53.80 
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